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NEWS RELEASE
NEW NATIONAL SURVEY SAYS 35 PERCENT APPLY TO COLLEGE ONLINE,
UNIVERSITY OF DAYTON ATTRACTS MAJORITY OF APPLICATIONS OVER WEB
DAYTON, Ohio- Around midnight one night Valerie Crozier of Beaver, Pa., plopped
down at her home computer, tapped out her application to the University of Dayton and
pressed a button.
"During your senior year there's so much commotion, hassle and paperwork that needs
to be filled out. By applying over the Net, you are able to forgo the paperwork, the stamps and
hours sitting at the kitchen table filling out the same information over and over again," she said.
That's the growing sentiment of college-bound students, who have universal access to
computers and whose use of online applications has nearly doubled in two years, according to
a newly released national study by Art & Science Group, a higher education marketing firm. Of
the respondents, 35 percent reported that they used an online application for at least one of
their applications, an increase of almost 100 percent since 1998.
At the University of Dayton, most students prefer to apply electronically. At UD this
year, 4,274 (or 57 percent) of the University's record 7,480 applicants applied online for free
through UD's Web site, a 9 percent increase from last year. In 1998- the first year prospective
students could do so - about 30 percent applied via the Internet.
"The University of Dayton is ahead of the pack," said Richard Hesel, principal of Art &
Science Group. "UD has been using theWeb much more aggressively than others."
Chris Munoz, associate provost for enrollment management, attributes UD's electronic
marketing campaign (admission.udayton.edu) as one reason why the private, Catholic
university has attracted record applications for its first-year class for three years running1
prompting a wait list for admission. UD expects to enroll 1,800 new students in the fall.
"Our strategy for the Web is that we put the emphasis on Web services," Munoz said.
"We're not just providing information from our brochure in an attractive way on the Web. Our
distinctiveness is that people can come back to us over and over, to be served 24-7. It's a total
experience, from A to Z. They can apply online, but they can also determine the status of their
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admission, see what still needs to be completed, submit a financial aid need estimator form and
personalize their Web page in order to get the information they want. We hear anecdotally that
people find the site easy to navigate and find the information they" want."
Emily Duell, of Beavercreek, Ohio, said "the appeal of applying over the Web is that
you are sure it goes directly to the school, plus you can do it whenever you are ready without
other pressures."
While Duell preferred applying to UD over the Internet because it was "free, quick and
•

easy," Munoz likes the way the electronic medium is opening up new markets for UD. Despite
sophisticated marketing techniques used to discover prospective students and contact them via
traditional methods, such as direct-mail pieces, hotel sessions or alumni contact, 1,340 students
who applied online this year discovered UD from its Web site. Of those, 160- or just under
slightly 10 percent of the incoming class -enrolled.
The national survey, released this month and to be featured in the summer issue of
studentPOLL newsletter, polled 500 high school seniors who intended to apply to college. All

said they had access to a computer, and virtually all (94 percent) reported Web access, triple
the response from a similar surtrey four years ago. Of the respondents, 43 percent said, if they
had the choice, they would prefer to apply online, up from 21 percent in 1998. Embark.com, a
leading technology company tHat provides a variety of Web-based services to support the
college admission process, sponsored the survey.
"In a market of students bound for four-year colleges and universities, there's no digital
divide at all," Hesel said. "Web access and computer access are almost universal among
college-bound students. The emergence of the Internet, Web sites, online applications and other
new forms of communication technology in college admissions marks one of the most profound
changes in the college selection process in history."
Respondents ranked the Web second in importance only to guidance counselors as a key
source of information in helping them decide where to apply to college. The implication for
colleges competing for students?
"A college's online application process could make the difference - if a student is
sitting on the fence about an institution," Hesel said.
Emily Duell applied to four universities, before deciding on the University of Dayton.
"(The answers) to any questions I had were given to me, or the Web gave a source to where I
could find what I was looking for," she said. "It also gave me more insight into what the school
is really like."
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